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Effects of Perceived Similarity between Consumers and Product
Reviewers on Consumer Behaviors

Ji-Young Kim, Eung-Kyo Suh, Kil-So0 Suh

Prior o making choices among online products and services, consumers offen search online product
reviews written by other consumers. Online product reviews have great influences on consumer behavior
because they are believed to be more reliable than information provided by sellers. However, ever-increasing
lists of product reviews make it difficult for consumers fo find the right information efficiently. A customized
search mechanism is a method to provide personalized information which fits the user’s requirements. This
study examines effects of a customized search mechanism and perceived similarity between consumers
and product reviewers on consumer behaviors. More specifically, we address the following research questions:
(1) Can a customized search mechanism increase perceived similarity between product review authors
and readers? (2) Are product reviews perceived as more credible when product reviews were written by
the authors perceived similar to them? (3) Does credibility of product reviews have a positive impact on
acceptance of product reviews? (4) Does acceptance of product reviews have an influence on purchase
infention of the readers?

To examine these research questions, a lab experiment with a between-subject factor (whether a custom-
ized search mechanism is provided or not) design was employed. In order fo enhance mundane realism
and increase generalizability of the findings, the experiment sites were built based on a real online store,
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cherrya.com (http://www.cherrya.comy/). Sixty partficipants were drawn from a pool that consisted of under-
graduate and graduate students in a large university. Parficioation was voluntary; all the participants received
5,000 won fo encourage their motivation and involvement in the experiment fasks. In addition, 15 participants,
who selected by a random draw, received 30,000 won to actually purchase the product that he or she
decided to buy during the experiment. Of the 60 particioants, 25 were male and 35 were female. In examining
the homogeneity between the two groups, the results of t-fests revealed no significant difference in gender,
age, academic years, online shopping experience, and Internet usage.

To test our research model, we completed tests of the measurement models and the structural models
using PLS Graph version 3.00. The analysis confirmed individual item reliability, infernal consistency, and discrim-
inant validity of measurements. The results show that participants feel more credible when product reviews
were written by the authors perceived similar to them, credibility of product reviews have a positive impact
on acceptance of product reviews, and acceptance of product reviews have an influence on purchase
intfention of the readers. However, a customized search mechanism did not increase perceived similarity
between product review authors and readers. The results imply that there is an urgent need to develop
a better customized search tool in order 1o increase perceived similarity between product review authors
and readers.

Keywords : Customized Search, Online Product Review, Perceived Similarity, Credibility of Product Review,
Acceptance of Product Review
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Tajfel} Turner[1986]°l Jsll 3% A3 A A
%3 o] & (social identity theory)e AEA AgE
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3taL, o] 23k Lol Hol oW FFE vl
Ae AE HAFA . o] o] 2ol W™ 4]
A7k B4 AFold Al s He @
e MDA Tl os) dofuA Aok A%
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ojutAl RhEH, of&= 3 A F | FIFe /A F

ATHSHEZ 9, 2004]. Hogg and Terry[2000]°]
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and Goldberg, 2003; Tsui and O'Reilly, 1989].
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B4 3 Wixom et al., 2001]. YHH4 2t © o] dubAQl oA, A SHET
Fol tigk 34 5o 29 o] 222 =Y Y& BAs 2 AdF 2349 vuE 9
FET Aok atH, 11 ghol 0.7014Y W 43 HME 7T Be FES FASe A £ F
ol M@ or g§Ed 2oE Add + Itk 83l th[Barclay et al., 1995]. Barclay [1995]
<E 2> 24 1t a=A =g
CS PSM CRDB ACCPT Pl INVL TRPT
CS 1.000 -0.022 -0.100 -0.024 -0.227 -0.123 -0.010
PSM2 -0.054 0.826 0.426 0.519 0.367 0.019 0.333
PSM3 -0.104 0.836 0.337 0.494 0.415 -0.082 0.157
PSM4 0.128 0.660 0.320 0.363 0.121 0.030 0.241
CRDB1 0.017 0.401 0.919 0.513 0.314 -0.043 0.324
CRDB2 -0.206 0.427 0.925 0.579 0.432 -0.079 0.455
CRDB3 -0.071 0.463 0.909 0.599 0.437 0.037 0.317
ACCPT1 0.030 0.504 0.555 0.900 0.673 -0.103 0.423
ACCPT2 0.000 0.481 0.501 0.884 0.564 -0.025 0.378
ACCPT3 -0.092 0.609 0.591 0.893 0.643 0.028 0.302
P11 -0.179 0.363 0.472 0.743 0.890 -0.106 0.385
P12 -0.111 0.410 0.385 0.626 0.883 -0.087 0.235
PI3 -0.278 0.362 0.413 0.553 0.878 -0.122 0.472
Pl4 -0.241 0.151 0.092 0.373 0.728 -0.014 0.237
INVL1 -0.094 -0.048 -0.050 -0.045 -0.110 0.920 0.099
INVL2 -0.139 0.054 -0.010 0.029 -0.090 0.929 -0.013
INVL3 -0.202 0.115 0.056 0.044 -0.019 0.866 0.044
INVL4 -0.187 -0.001 -0.041 -0.094 -0.042 0.857 -0.058
INVL5 -0.069 -0.024 -0.012 -0.034 -0.120 0.944 0.021
TRPT1 -0.014 0.263 0.405 0.385 0.389 0.017 0.900
TRPT2 0.000 0.270 0.386 0.318 0.349 0.091 0.844
TRPT3 -0.014 0.303 0.212 0.357 0.268 -0.055 0.826

) CS: customized search(%t%& A 4), PSM: perceived similarity(Z] 2t -f-AH4), CRDB: credibility of reviews(’d &

71t

218 =), ACCPT: acceptance of reviews(

%710l e +85), PL purchase intention(7-v}<]
).

%), INVL: involvement(#4 &), TRPT: trust propensity(4! ] 7 3
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ned, & A5d SAET siretE
Eé(causal modeling)oll A AH8-E wf& W&
s Hole A7t 7l & 0728 F
NNEe AT FE it kA 068 71E
2 ot IARG 22 A WAt oAl WA
=& AGAA L, YA A FEo= A48
A= %Xé;} E} Aed A HA et oAl W
> G2 v AEd yekel f
Oﬂ ANA Zm AT ot

v 2E ol O]Eid

>*$~l-ﬂl

2N
2 Jo ot [0 ro ol o

A5
C

7bA ok gtk d27] A e
PLS7} T3 AVE(Average Variance Extracted)#t
o AFol B FBAFEY Aok dtu, BF
0.70]/¢olofoF @ttt <& 3>o4 SFFOE A
H F&o] PLS7F #3 AVE 9] Alg2eln, =
gkol 0.7¢1%0la & F#ATEY & gs
7 g0 o meA B AT BE
HrEd HEETA S FRINTG A9

rln

5.2 #Z BE(Structural Model) &4
5.1.2 A=H EY
TZ By EA4L Hge W 119 34 4
CSRI(Composite Scale Reliability Index)E ©] Argel B3 JAozA JHEE HSst=d ©f
&ate] A Bk, of gtel 07017 £ & 9t <a¥ 3>& Fx 2y B4 A3}
H oz Wl SR YA Aol v Z Yehd Aoz dxoz Yehd AE2E §9
#e+d & 9lthFornell and Larcker, 1981]. ¥ & s, AXE el AEE vl H &
ATl A& BE WEEY CSRI #2 27 < Uetd Aotk 7 AS e Sletd, 43 #
07°142o=2 Uet Ao gxd Aoz B ofzte] N A AF g BAEE FA
Ath<E 3> F =) sdgon, Feist FEHow AT AEY
<E 3> MEN Y T EEY 24
CS PSM CRDB ACCPT Pl INVL TRPT CSRI
cs 1.000 1.000
PSM -0.022 0.778 0.820
CRDB -0.100 0.470 0.918 0.941
ACCPT -0.024 0.596 0.617 0.893 0.922
PI -0.227 0.398 0.434 0.705 0.847 0.910
INVL -0.010 0.321 0.401 0.412 0.397 0.857 0.957
TRPT -0.123 -0.012 -0.031 -0.039 -0.105 0.026 0.904 0.893

F) CS: %44, PSM: A\2H8 f4H4, CRDB: 455710

p/]t:, INVL: _.q.o;] %, TRPT: /\]Qﬁ'o‘k.

AF %, ACCPT: 4&F37]dl sk &%, PL. v
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0.450
0.001
0.000
0.000

R
0.127
3.429
4.771

11.352

-0.022
0.381
0.537
0.701

Beta 7t

S Ut F 4557 547 22
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AEZT| ZMA| s AEFI| SR 2Uls FAMO| AEFT| SRt olx= ¥E

3] ZP A ZaATh depA £ dFE 284 5.2 g719| &t & F5 A7
FEST g Az} Fujze] glojA,
REANTTY FRAS AT B AR B dTE 2344750l 4EFT 78RS
B AZEAT A, BEA4E B FEST Fulo o] wXE Yo dsiA HAF AFE
ZA7F BEF] AR A tell AZeks fFA Agste] on| 9l AARE Ao, e 2
Aol i & deA, 28 23 A4E & & ARS AU o, old & FF AT
Aol FEFI U AFEet #8%, o Y b 4a AoR H
o7t FHSEE F/HAZ F YeA AFHET AR, & A7 5 %Zﬁ*ﬁ“ 7150l ddAe=
At AT RS AT 281 AT B Hiokste], I 7150l §le A9k A ApEsvt
Y& AT Yste L8 gAF AE AA HA Z37] W, 7 10] AAHA X3 A
Al AFFRA A|EE 7Hto g 284l 3 Oi %%%E‘r wheba] A RA| 28 Rofo A 3
F APlE9 = 1452l 20~30t) SAYEE T4 oy Aug gEHAMA~ES ste A
o7 AYde st M E HAFaAH. ?7} Jéﬁﬁ}uﬂ 23k Al =" g3E b A

AZENAT] 2y, 28 4E37) 52 3 & dart o
7b @A FEST) AR del A e A, & dFdAe gEH447 50l A4d
AHgel FHEFE AEFIA dis] o AlFst FAEE AN E 802 AHHEgLoY, A
A, 3 A AFEF7) WEE H & Tohso] A" A o9l &4 (perceived useful-
o, $FH 02 Fujor £ Folt} o|g} 7 ness)©| 1t A2 F A A (user control), 328
< Ade AAEe] dF3dE FEFI =4 (interactivity)? #Z& & WTES F7HIA
S 544 wiA, ol 28 52 AFFA ATE SN ot Yo AHAEL BFE
St B4 9 kA o] W% AW ¢l A7) 5 Tt ARE FuA & o gy
FEZ7 s o AFE HolH, o]A o] T £S5 EY 7 »l° ok olyzg}, B A &3 A
Hog Fujrd7tA] dFS FoL & F 3 g 252N F84 FUE 5 e A
o 28y BEHAE Fate 2l FEFT olth, =g ¢ Apo]E9L9] 45 A& (interactivity)
SA7F BAA FFEFT] AR At A zbst S PR oz A 2EE A EFH M
T fAE S U & AE Aolge M A H A5 AFdtes d4s £ £5 A Palmer
AE A FUTH(EFE ANl gle A5 4433, 2 and Griffith, 1998].
E AAol J' A5 4411). AR F AG AR, B Ao de 22 AEFF71 dg
Uz BE WERE F5E 005004 Aol E AEFE Wakdel 1A Fskornw FF
Holz gted], ol A Aoy AolE ATl AdAE 2l FEFF tF Al
oA AEHI Sle BEAM Jsol FE8HA T 3AY FAHOE UHA AEE DoVt s
% Aow AT IAF FEFVIE AT Zolthk. APA T g AR FHo]
W AR ArEde AR F s A= & AHAENA H & FFES X7 "ot
FAMOEE AZE A S EAFA 2Re dA, B dFelAes HexidFzZo o3 F
dl, AZke fFAgel vl o Wagdo] £ 4 2 e Addde i)y 39 2B E F=
TolAM B BE do o5 =Y F e 7] WEol AR dwstE e &
SEAA 7lss NEste ol 4% AATY S o AFoRE S Favt A& Aol
2 Aotk TG B dFdAE S F FESIE AL
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